
The curriculum in higher education challenged

Peer Learning Activity 

Veronika Gruden, M.Sc. 

Faculty of Design, Associated Member of University of Primorska

Department for Design Management

Prevale 10, Trzin

veronika.gruden@fd.si; www.fd.si

Brussels, 16-17 November 2017

mailto:veronika.gruden@fd.si
http://www.fd.si/


1. SLOVENIAN EDUCATION SYSTEM

https://www.youtube.com/watch?v=yFYOMQrUhNU


2. THIRD LEVEL EDUCATION IN SLOVENIA

Slovenian system of tertiary education includes:

1) higher education institutions: universities, faculties, art academies (1st, 2nd, 

3rd cycle), professional colleges  (1st, 2nd cycle)

2) higher vocational colleges (short-cycle study programmes, 2 years)

= INTERRELATED (credit system, diploma supplement, and system of 

quality, includingthe system of external evaluation

https://www.youtube.com/watch?v=mVVdlfrK6EE

http://studyinslovenia.si/

https://www.youtube.com/watch?v=mVVdlfrK6EE
https://www.youtube.com/watch?v=mVVdlfrK6EE


3. HIGHER EDUCATION INSTITUTIONS IN SLOVENIA

3 public universties &           2  private universities

 Public and private independant HEIs (app. 30 institutions)

 Public and private short-cycle vocational colleges (app. 50 institutions)

 993 study programmes all together



4. FACULTY OF DESIGN

 an independent higher education institution from 2006 

 an associated member of the University of Primorska since 2011

 a three-year, undergraduate study programme "Design"

 master's study programme "Design“

 four departments:

 Interior Design, 

 Fashion and Textile Design, 

 Visual Communications and 

 Design Management. 

 ISCED classification- art (21) 

 KLASIUS − P − 16 - interdisciplinary educational activities, predominantly as arts 

and humanities (0288)

 50 % of subjects are fundamental, with a science base and 50 % of subjects with 

artistic content.

 JEWELLERY course  for academic year 2018/2019



4. FACULTY OF DESIGN

Advantages of Faculty of design:

 relatively small size of the faculty and, consequently, flexibility in operation,

 independence in making business decisions,

 associate membership of the University of Primorska,

 interdisciplinary studies,

 comparability of study programs with foreign similar or related study programs,

 applicability of research results, products and concepts,

 intensive involvement in international connections (associations, institutions, platforms),

 relatively high share of mobility among employees and students,

 strong connections with business entities (especially in wood industry and furniture industry),

 stable financing of the first stage of the undergraduate DESIGN study program,

 highly professional and motivated personnel.

https://www.youtube.com/watch?v=mVVdlfrK6EE


3. 

5. UNDERSTANDING DESIGN/ TEACHING DESIGN

 How can we understand design?

 Design education

 Design thinking method



3. 

6. CURRICULUM DESIGN

Two key challenges for FD:

 transforming the existing curriculum of three study programs (without DM); 

 preparing a new curriculum for the Jewellery course.

 At the undergraduate level, we designed the course by separating the subjects into 
COMPULSORY SUBJECTS and ELECTIVE SUBJECTS. 

 In the master level, the curriculum is designed in MODULES.



3. 

6. CURRICULUM DESIGN

COMPULSORY SUBJECTS:

 STUDIO –APLICATIVE, REAL PROJECTS ( 9 /10 ECTS)

 BASIC SUBJECTS (THEORY + PRACTICE) (5 / 7 ECTS)

 COMPLEMENTARY SUBJECTS ( THEORY) (3 /4 ECTS).

 integration of different disciplines ( interdisciplinarity), both 
within the design field (graphic, product, furniture, textile) as well as 
outside (technological processing of wood, construction, architecture, 
anthropology, culture, ethnography, etc.).

 From the very beginning, we have been carrying out a cross-curricular 
connection through project work (e.g. the Open Village project).
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7. APPROACHES TO FORMING A CURRICULUM

 Student surveys

 Professors' surveys

 Department meetings and sessions

 Career Day

 Round table with graduates / Alumni Club

 Information from the Employment Service and the Statistical 
Office

 Cooperation with business sector

 Cooperation with the wider environment ( local communities, 
NGO´s)



8. LEARNING OUTCOMES

 GENERAL LEARNING OUTCOMES –

 FD student:

 recognizes a wide spectrum of different possibilities

/ potentials in a given problem;

 works on different stages of abstraction;

 models and visualises solutions before all data is available;

 approaches to solving problems, in the way of creating and

evaluating more alternatives;

 takes, adds or preserves the values of individual elements and

integrates them into a whole;

 recognizes and responds to the relationships between the

solution of a problem and the context of a problem;

 uses a form to create a product, a concept or service, and their

added value.



9. INTEGRATION OF COMPETENCES FOR SUSTAINABILITY AND 

INERCULTURAL SKILLS INTO CURRICULUM 

Student:

 successfully and effectively communicates with business partners from 

various international and cultural backgrounds;

 successfully resolves conflicts in a culturally diverse team;

 works successfully in an international environment;

 is aware of the challenges in the area of environmental, social and 

economic development and takes into account the principles of sustainable ethics.

The principles we are following are integrated in the curriculum: 

 Encouraging the use of natural, biodegradable and indigenous materials, 

 Encouraging the three R´s (reducing, reusing, recycling), 

 Minimizing waste in production (the principle of “zero waste design”), 

 Minimizing the number of parts and the size of the product or packaging, 

 Applying energy efficiency, 

 Making sense for community. 

Related subjects: Social responsibility of design manager; Green company; Studio for

redesign and sustainability, Management of sustainable development,  Design for 

sustainable development 



10. INTERNATIONALIZATION OF CURRICULUM

 Focus is:

 on the institutional context (what is the vision and strategy of the 

institution in a global sense) → FOLOWING 17 SUSTAINABLE UN 

GOALS - AGENDA 2030 

 on the national context (how international connectivity can be 

transferred to home environment), 

 on the local context (how internationalization impacts our experts and 

vice versa), but, above, all how we can improve the world and the 

quality of life with the help of design.

Learning content: foreign sources and literature, case studies of 

foreign practicies, visiting lectureres, foreign business enviroment…

Important: heterogeneous groups (erasmus + domestic)



11. TRAINING OF LECTURERS AND STAFF

 Pedagogical training

 Intercultural training

 Training for supporting students with special needs

 Internationalization of curriculum

 Learning outcomes

Supporting agencies:

 CMEPIUS (National Centre for Mobility and European Education and

Training Programmes )

https://eng.cmepius.si/

 NAKVIS (Slovenian Quality Assurance Agency for Higher Education)

http://www.nakvis.si/en-GB/Content/Details/8

https://eng.cmepius.si/
http://www.nakvis.si/en-GB/Content/Details/8


12. Example: Curriculum of DM course



12. Example: Curriculum of DM course
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Thank you!


